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MEET  THE  BOARD-ELECT! 

The  closest  election  in  Numismatic  Literary  Guild  history  produced  a board  of  ex- 
perts to  guide  this  organization  in  the  coming  year.  Thirty  names,  including  a write-in, 
were  on  the  ballot  and  all  received  at  least  two  votes.  Only  one  vote  spelled  the  differ- 
ence between  the  fifth  board  member  and  four  others.  Exactly  two  votes  were  needed  by  five 
other  members  to  be  elected.  It  is  doubtful  if  any  group  has  ever  received  the  approval  of 
so  many  of  its  peers.  Our  congratulations  to  the  new  board! 


MEET  YOUR  NEW  BOARD  . . . 

Three  incumbents  were  returned  to 
office  and  two  highly  respected  popu- 
lar Guildites  joined  the  select  circle. 

Leading  the  way  once  again  was 
Richard  Yeoman,  he  of  the  classic  nu- 
mismatic issues  who  is  "Dick"  to  his 
friends.  Let  it  be  indicated  that  the 
world  knows  him  as  Dick  Yeoman. 

Hard-working  and  ever  popular  nu- 
mismatist Maurice  Gould  was  rejoined 
by  Publisher  Chet  Krause  for  their 
final  year  at  the  helm.  (By-laws 
limit  office  holders  to  two  years  on 
the  board).  Cooperative  Ray  Byrne  re- 
ceived votes  from  all  over  the  world 
and  Editor  Cliff  Mishler  showed  that 
members  have  the  highest  regard  for 
his  numismatic  endeavors. 

Several  members  who  did  not  cast 
votes  for  themselves  (probably?) 
were  defeated  by  a single  vote.  Two 
Canadians  and  one  English  member 
placed  extremely  high  in  the  tally 
and  gave  obvious  indications  of  a 
dramatic  change  in  succeeding  years' 
boards.  Actual  tally  of  individual 
members  has  not  been  listed  in  this 
newsletter  but  interested  nominees 
may  receive  any  information  by  con- 
tacting this  newsletter. 

LOTS  OF  ACTIVITIES 

The  photo  contest,  which  will  be 
judged  during  the  St.  Louis  Conven- 


tion, has  received  only  three  entrants  and 
time  is  rapidly  moving  into  tomorrow.  Why 
not  forward  any  photo  with  numismatic  in- 
volvement to  this  newsletter?  It  can  range 
in  size  from  5x7  to  14x17  and  we  will  mount 
it  for  display.  Both  color  prints  and  black 
and  white  are  welcome  with  a maximum  of  three 
per  individual.  Deadline  for  photos  is  July 
29th.  All  photos  become  N.L.G.'s  property 
for  permanent  display. 

* * * 

The  N.L.G.  meeting-cocktail  event  appears 
to  be  heading  into  direct  conflict  with  the 
educational  program.  Old  Timers  Assay  Com- 
mission meeting  and  the  TAMS  banquet  so  we 
are  attempting  to  change  the  date  to  Thurs- 
day evening  at  10:00  p.m.  Next  newsletter  will 
give  final  details. 

Current  plans  call  for  an  admission  charge 
of  $2.50  per  member  to  help  defray  part  of 
the  costs.  If  this  is  waived,  any  advance  pay- 
ments will  be  returned.  (Depends  on  our  fi- 
nances and  how  many  will  attend) . Advance  no- 
tice will  be  of  material  assistance  and  allow 
the  caterer  to  do  a better  job.  If  you  and  a 
guest  will  be  on  the  scene,  won't  you  let  us 
know  . . . NOW! 

* * * 

THE  NUMISMATIC  LITERARY  GUILD  IS  LOOKING  FOR 
A NEW  NEWSLETTER  EDITOR  . . . 

If  you  can  spare  some  time  and  would  en- 
joy meeting  wonderful  friends  from  all  over 
the  world,  please  volunteer.  (Your  contacts 
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are  invaluable  and  information  received 
may  also  help  you  in  your  present  work) . 

If  you  are  interested  and  wish  to  dis- 
cuss the  editorship,  contact  Lee  Martin, 

(714)  542-0944  or  write  this  newsletter. 

* * * 

THE  CLEMMY  AWARD 

In  1968  Clem  Bailey  received  an  an- 
cient typewriter  that  was  gilded,  grand 
piano  size  and  a tribute  to  his  all 
around  ability  and  popularity.  The  fol- 
lowing year  the  same  award  bounced  to 
Ed  Rochette  and  the  Clemmy,  named  after 
the  first  recipient,  is  resting  in  the 
storehouse  of  the  A.N.A.  Editor.  This 
year  it  is  Rochette' s duty  to  trans- 
port the  metal  monster  to  St.  Louis 
and  bestow  it  upon  an  individual  who 
best  fits  Ed's  views  as  the  most  like- 
ly one  to  be  able  to  accept  in  gra- 
ciousness and  be  ingenious  enough  to 
cart  the  award  back  to  his  home  and  to 
the  1971  meeting  for  representation  to 
another  Guildite. 

Presentation  of  the  Clemmy  produces 
more  laughter  and  general  good  humor 
than  any  numismatic  award.  It  is  a 
tonic  that  everyone  would  like  to  own 
but  then  crosses  fingers  and  hopes 
someone  else  receives  it.  See  you  in 
St.  Louis! 

* * * 

BOOK  TALK 

Cliff  Mishler  touched  a place  close 
to  this  editor's  heart  when  he  de- 
scribed the  new  policy  of  Krause  Publi- 
cations in  publishing  specialist  books. 
Cliff  indicated  the  market  was  limited  and 
free  copies  were  going  to  be  kept  to  a 
minimum  to  be  able  to  check  the  actual  de- 
mand by  interested  parties  and,  of  course, 
to  determine  if  it  was  profitable  to  pro- 
duce books  with  limited  market  potential. 

He  is  100  percent  correct  in  his  views 
and  I as  an  individual  and  not  in  any 
official  capacity,  would  prefer  the 
Numismatic  Literary  Guild  institute  a 
policy  of  buying  books  for  the  library. 

It  is  impractical  for  our  members  to  donate 
their  efforts  and  for  publishers  to  give 
books  to  institutions.  Many  of  the  recip- 
ients are  more  than  able  to  purchase  copies 
and  the  financial  importance  of  a book's 
existence  is  subordinated  to  the  prestige 
involved.  Writers  may  take  comfort  in  the 
thought  that  a book  purchased  is  an  added 
tribute  to  their  efforts. 

But  on  to  Cliff's  Note:  (Regarding  the 

Curto  and  Donn  volumes  mentioned  in  our 


last  newsletter.)  11  Very  basically  we  have 
published  them  as  an  experiment,  to  prove  or 
disprove  the  question  of  how  much  support 
will  be  given  specialized  numismatic  studies  45-fc 
produce  either  a break-even  or  low  profit 
basis.  In  embarking  on  this  program,  we  de- 
termined several  points  that  would  have  to  be 
adhered  to  in  the  test:  (l)The  distribution 
of  free  copies  to  contributors  would  have  to 
be  extremely  restricted,  as  they  often  con- 
stitute an  important  element  of  the  market 
potential.  (2)Distributions  to  libraries 
would  have  to  be  similarly  restricted  and  the 
same  holds  true  for  organizations.  (3) Book 
reviews  would  be  widely  distributed.  (4) A 
special  discount  rate  would  be  accorded  to 
members  of  special  groups.  (5)Not  really  last, 
but  we  would  pay  for  manuscripts. 

Up  to  the  present  we  have  extended  the 
discount  price  to  the  nation's  libraries 
which  have  annual  acquisition  funds  exceed- 
ing $25,000  plus  the  members  of  Token  and 
Medal  Society.  At  this  time  I would  like  to 
offer  to  extend  similar  consideration  to  in- 
terested members  of  the  Numismatic  Literary 
Guild . 

The  regular  price  of  Curto 's  MILITARY 
TOKENS  OF  THE  UNITED  STATES  is  $12.50  and  the 
discounted  price  is  $10.  The  regular  price 
of  Donn's  WORLD  WAR  II  PRISONER  OF  WAR  SCRIP 
OF  THE  UNITED  STATES  is  $6.50  and  the  dis- 
counted price  is  $5.00.  For  those  who  have 
a desire  to  purchase  the  pair,  the  price  is 
only  $13.50." 

HOWEVER 

The  Numismatic  Literary  Guild  did 
receive  a number  of  fine  donations  from  mem- 
bers whose  literary  work  may  be  seen  by 
requesting  a copy. 

Dale  Seppa,  Jr. , donated  10  copies  of  his 
THE  COINS  OF  ECUADOR  1833-1969.  Thirty  two 
pages  of  prices,  coin  data,  and  bi-lingual 
information  are  included.  His  extensive 
bibliography  credits  Guild  members  Robert 
Harris,  Soterios  Gardiakos,  Dr.  V.  Clain- 
Stefanelli,  and  many  major  publications, 
among  others. 

U.  S.  distributor  is  Alcedo  Almanzar, 

Suite  D,  Milam  Building,  San  Antonio,  Texas. 
Soterios  Gardiakos,  N.L.G.,  received  the 
book's  dedication. 

*** 

AND  MORE 

Richard  Trowbridge,  new  N.L.G.  member  do- 
nated a set  of  books  and  they  will  add  to  the 
numismatic  lore  of  those  who  enjoy  the  back- 
ground of  English  coinage.  He  also  donated 
COINAGE  OF  PALESTINE  to  our  library.  The  lar- 
gest soft  cover  is  CROWNS  OF  THE  BRITISH  EMPIRE, 
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a -164  page  comprehensive  catalog  detail- 
ing prices  and  history.  THE  MAUNDY  COINS  OF 
GREAT  BRITAIN  and  HISTORY,  COINAGE,  PAPER 
NOTES  AND  MEDALS  OF  EDWARD  VIII  OF  GREAT 
BRITAIN  are  the  balance  of  an  interesting 
and  informative  donation.  Maurice  Gould 
and  James  Charlton  are  thanked  for  their 
assistance . 

*** 

A NOTE  FROM  MARGO 

Margo  Russell  dropped  a very  informative 
letter  to  N.L.G.  and  members  will  be  inter- 
ested in  the  following: 

"Perhaps  my  Numismatic  Literary  Guild 
buddies  would  like  to  know  there  is  a de- 
lightful organization  called  'The  Newspaper 
Collectors  Gazette' , published  monthly  by 
Barbara  Stuhmuller.  I have  been  having  fun 
with  it  and  learned  through  the  Gazette  that 
^teMkH^Carter , Jr.  had  published  a fantastic 
collection  of  front  pages  from  newspapers 
all  over  the  world,  proclaiming  man's  first 
step  on  the  moon." 

'The  Gazette  is  just  full  of  little  good- 
ies like  this  and  I think  it  would  be  fun 

for  all  numismatic  writers." Margo 

also  enclosed  a wonderful  promotion  piece  by 
Warren  Paper  Company  that  has  a coin  tree 
and  details  the  story  of  major  numismatic 
pieces.  Anyone  who  knows  a salesman  for  the 
paper  company  should  ask  for  this  item.  It 
is  full  color,  very  imformative  and  worthy  of 
framing . " 

Margo  added,  "If  anybody  wants  a good 
editorial  book,  we  recommend  the  magazine 
BETTER  EDITING.  If  interested,  contact 
Loretta  Riccardi,  Circulation  Manager, 

Better  Editing,  205  East  42nd  Street,  New 
York,  New  York,  10017.  Subscription  rates 
are  $10  for  one  year  and  $25  for  three  years. 

'If  anyone  likes  interesting  catalogs , we 
recommend  the  Highsmith  Company,  Inc.,  P.0. 
Box  25,  Fort  Atkinson,  Wisconsin,  53538.  It 
is  a good  source  for  magazine  covers  and 
binders.  See  you  in  St.  Louis." 

Our  thanks  to  Margo  for  the  very  infor- 
mative letter  and  the  money  tree  promotion 

piece . 

*** 

KENTUCKY  WINDAGE... By  a member  who  lives  in 
Pennsylvania,  plays  golf,  writes  fascinat- 
ing articles,  is  rarely  seen  by  anyone  but 
his  sister,  and  the  neighborhood  racoons. 

The  following  was  donated  as  an  anonymous 
article  but  credit  should  go  to  Hguabnella 
Lrac  for  this  delightful  article.  (See,  I did 


not  tell  them  your  name  but  some  of  them 
may  be  able  to  guess.) 

KENTUCKY  WINDAGE 

Lee  Martin,  the  overworked  editor  of 
your  Guild  Newsletter,  recently  requested 
a "how-to"  article  from  an  established 
writer  within  the  Guild.  How  to  outline. 

How  to  write  the  lead  and  the  close.  How 
to  keep  the  article  informative,  yet  enter- 
taining enough  to  insure  that  it  will  be 
read . 

I don't  know  the  answers  to  Lee's 
questions.  I can  pass  along  a bit  of  ad- 
vice the  "Veep,"  Alben  Barkley,  used  to 
give  those  who  came  to  him  for  help  in 
public-speaking.  Writing  is  but  speaking 
to  an  unseen  audience. 

The  late  Vice  President  called  his  sys- 
tem of  speaking  "Kentucky  Windage,"  and 
explained  it  as  relying  upon  your  natural 
judgment  and  inclinations,  even  though  it 
often  meant  ignoring  established  rules  and 
precedents.  In  short,  it's  better  to  be 
a convincing  Hiram  Waddlegait  than  a pathet- 
ic imitation  of  William  Jennings  Bryan. 

"When  I was  a young  man,  ' the  Vice 
President  would  say,  'a  friend  asked  me 
to  go  skeet  shooting  with  him.  I had 
never  shot  skeet,  but  had  always  had  a nat- 
ural talent  with  a shotgun.  My  first  time 
up  I broke  21  of  25  clay  birds.  'Good 
shooting!'  my  friend  said.  'But  there  are 
a few  things  you  are  doing  wrong.'  He  then 
showed  me  how  to  place  my  feet,  how  to 
sight  with  both  eyes,  how  to  position  my 
elbows,  and  when  to  breathe,  and  a whole 
passel  of  things  guaranteed  to  make  me  the 
best  skeet  buster  in  Paducah. 

"Well,  I practiced  my  friend's  way  be- 
cause he  was  an  expert.  Only  problem  was 
that  the  more  my  style  came  to  imitate  his 
the  more  my  score  went  down.  One  after- 
noon after  I had  succeeded  in  breaking  but 
eight  birds,  I asked  a young  lady  watching 
from  the  sidelines  how  she  liked  my  form. 

"'Your  form  is  perfect,  Alben,'  she  said. 
'But  isn't  the  idea  to  break  all  those  funny 
little  black  things?'  The  question  bothered 
me.  Was  I really  trying. to  'break  all  those 
funny  little  black  things?'  Or  was  I more 
concerned  with  doing  it  the  way  the  experts 
said  it  should  be  done? 

"Well,  I realized  then  that  I would  never 
be  an  expert,  but  that  I could  still  be  a 
helluva  lot  of  me.  I could  hardly  wait  for 
my  next  turn.  I discarded  the  uncomfortable 


frills  and  reverted  to  Kentucky  Windage. 

Closed  one  eye,  went  right  on  breathing, 

let  my  elbows  fly  and  my  knees  sag and 

beat  my  friend  for  the  first  time  in  weeks. 

He  never  outshot  me  again. 

"Now  don't  misunderstand  me.  Expert  ad- 
vice can  be  extremely  valuable.  But  only  when 
it  is  used  to  sharpen  your  own  instincts  and 
talents never  as  a substitute  for  them." 

I read  that  Barkley  anecdote  many  years 
ago.  In  Reader's  Digest,  I believe.  I've 
always  remembered  it,  and  have  found  that 
"Kentucky  Windage"  has  many  applications  be- 
yond speaking  and  writing.  The  good  golf 
teacher  may  not  have  heard  of  Barkley's 
advice,  but  he  will  practice  it.  He  will 
study  your  natural  swing,  and  make  what- 
ever minor  adjustments  are  necessary  to 
enable  you  to  meet  the  ball  squarely.  He 
won't  try  to  saddle  you  with  the  swing  of 
expert  Arnold  Palmer. 

Be  it  speaking,  writing,  or  golf,  if 
"the  swing"  doesn't  feel  right,  it  isn't 
right  for  you. 

*** 

THE  COIN  COLUMNIST 

Have  you  ever  watched  a coin  enthusiast 
read  his  favorite  publication?  Almost  with- 
out exception  he  will  turn  to  a column  that 
has  been  a constant  lure  and  source  of 
pleasure.  Few  will  disagree  with  the  view- 
point that  coin  columns  are  varied  enough  to 
suit  all  interests.  Under  able  editors,  the 
columnists  have  developed  loyal  fans  who 
relish  every  word  they  write. 

Individuals  who  write  for  a newspaper 
often  find  themselves  spending  much  of  their 
time  in  active  correspondence  with  readers  who 
ask  questions,  often  out  of  the  writer's 
realm,  but  usually  important  enough  to  merit 
a written  reply.  In  addition  to  facing  reg- 
ular deadlines,  the  columnist  may  find  his 
sphere  a limited  one  that  allows  very  little 
room  for  maneuvering  and  variety.  Despite 
the  barriers  of  specialization,  few  columnists 
would  change  their  expertise  and  fewer  edi- 
tors would  want  them  to. 

Question  and  answer  experts  often  find 
their  source  of  information  inaccurate  and  a 
national  audience  of  experts  waitihg  with 
glee  to  pounce  on  an  inaccuracy.  The  column- 
ist is  subjected  to  the  printer's  gremlin 
that  reverses  his  copy  and  deletes  an  import- 
ant line.  Much  of  a columnist's  time  can  be 
devoted  to  research  or  finding  a source  for 
photos  to  enliven  the  article  but  the  major 
bugaboo  plaguing  many  columnists  is  having  to 
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condense  a 1,000  word  well  researched  and 
inspired  article  to  200  words  of  drab  but 
concise  data. 

Problems  are  inherent  to  all  literary 
occupations  and  the  coin  columnist  may 
encounter  more  than  the  average  special- 
ist but  rare  is  the  writer  who  would  bypass 
an  opportunity  to  expand  his  responsibilities 
Rewards  for  the  columnist  are  often  intan- 
gible but  the  wonderful  feeling  of  satis- 
faction and  knowing  you  have  helped  your 
hobby  and  individuals  is  all  the  return 
anyone  would  want.  The  world  of  the  coin 
columnist  is  shared  by  the  reader,  the 
publicity  expert,  the  coin  expert,  and  his 
immediate  family.  Togetherness  in  its 

widest  scope  is  the  columnist's  forte. 

*** 

WHAT  IS  A JOURNALIST? 

Webster  indicates  a journalist  is  "one 
who  is  engaged  to  write  or  edit  the  sub- 
ject matter  of  mass  news  media."  Also, 

"A  writer  who  aims  for  mass  popular  appeal 
in  his  writings ."... .The  definition  is  at 
best  a weak  under-muscled  description  of 
word  artists  who  range  throughout  the 
arena  of  abilities  but  serve  as  the  spine 
upholding  a publication's  popularity  and 
many  times  the  journalist  is  the  pallete 
reflecting  a paper  or  magazine's  image.  The 
journalist  is  someone  who  lives  with 
"deadlines"  (nothing  is  more  alive) . He 
or  she  is  an  individual  who  may  find  a 
blank  sheet  of  paper  as  compelling  as  the 
need  for  survival  and  in  many  cases  the 
blank  paper  truly  is.  (To  some  the  paper 
is  known  as  a "blankety  blank!!). 

Analyze  the  word  "Journalist"  and  it 
details  a journal  with  a list.  The  lister 
is  anything  but  a mere  recorder  but  the 
journalist  certainly  is  a recorder  with 
the  ability  to  "tell  it  like  it  is  and  like 
it  should  be." 

What  is  a Journalist?  He  or  she  is  the 
epitomy  of  all  five  senses  in  operation. 

Sight  must  be  clearer  than  surface  re- 
flections will  allow.  We  call  it  insight. 

The  Journalist  must  sniff  the  air  for  winds 
that  will  affect  people's  moods  and  thoughts. 
The  ability  to  touch  the  reader's  heart  and 
being  able  to  hear  the  unspoken  plea  to 
find  the  story  under  the  surface.  All  this 
plus  the  sensitivity  to  reflect  the  editor*'' 
taste  and  to  utilize  the  most  important 
sense  of  all ....  common  sense. 

*** 
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THE  WRITER'S  IMAGE 

An  article  in  the  LOS  ANGELES  TIMES  by 
science  writer  George  Getze  is  headed 
"Psychiatrist  Believes  Writers  Have  Highest 
* Icoholism  Rate."  Getze  indicates  Donald 
jodwin,  assistant  professor  of  psychiatry 
at  Washington  School  of  Medicine  said, "Four 
of  the  six  Americans  who  have  won  Nobel  prizes 
for  literature  were  alcoholics  and  a fifth 
was  a heavy  drinker." 

Dr.  Goodwin  indicated  William  Faulkner, 
Sinclair  Lewis,  Eugene  O'Neil  and  Ernest 
Hemingway  were  alcoholics  and  John  Stein- 
beck was  heavily  involved  with  alcohol. 

Goodwin  speculated,  "Writers  require  self- 
confidence  and  alcohol  supplies  that.  Writ- 
ing is  a form  of  exhibitionism  and  alcohol 
lowers  inhibitions.  Writing  requires  an 
interest  in  people  and  alcohol  makes  people 
more  sociable.  Writing  is  lonely  work  and 
alcohol  assuages  loneliness.  Writing  re- 
quires intense  concentration  and  alcohol 
relaxes.  Writers  are  notorious  insomniacs 
and  alcohol  emancipates  and  relaxes  the  mind 
from  the  tyranny  of  memory." 

The  good  doctor  sounds  like  a walking 
press  release  for  the  liquor  industry  and 
makes  writers  sound  like  Alcoholics  Unani- 
mous. In  truth,  some  obvious  distinctions 
hould  be  made.  Writers  are  self-starters 
.id  alcohol  would  negate  that.  Writers 
must  be  able  to  think  clearly.  Writers 
discipline  themselves  to  produce  work  on  a 
regular  basis  and  this  refutes  the  theory  of 
an  alcoholic  being  able  to  produce.  Per- 
haps the  doctor  is  referring  only  to  the 
great  genius  in  the  field.  It's  nice  to  be 
ordinary  and  sober! 

*** 

MOLDED  PAPER  MONEY,  by  Fay  C.  Smith, N.L.G. 


and  Coin  Club  of  Chicago,  has  a number  of 
these  in  his  collection,  and  during  the 
last  meeting  of  the  club,  he  displayed 
three  of  his  pieces. 

One  was  an  Uncle  Sam's  Hat;  another,  a 
bust  of  President  Hayes,  while  a third 
was  a small  pitcher.  These  items  are  all 
about  four  inches  in  height. 

Some  of  the  souvenirs,  Peterson  ex- 
plained, were  crudely  made  while  others 
were  artistically  produced  in  detailed 
molds.  In  these,  bits  of  the  old  paper 
money  can  be  clearly  seen. 

These  souvenirs  were  made  for  some  30 
to  40  years,  but  as  the  macerated  currency 
became  unavailable  the  National  Currency 
Souvenir  Co.  could  no  longer  advertise 
that:  "Everyone  should  have  a souvenir 
made  of  old  money." 


Priceless  Treasures 

I HE  late  George  Horace  Lorimer,  for  many  years 
editor  of  the  now  defunct  Saturday  Evening  Post , once 
wrote  these  words:  “It  is  a good  thing  to  have  money,  and 
the  things  that  money  can  buy;  but  it  is  good,  too,  to  check 
up  once  in  a while  and  make  sure  we  haven’t  lost  the 
things  that  money  can’t  buy.” 

The  things  that  money  cannot  buy  would  make  a 1 » 

list.  Here  are  some  of  them: 

Money  cannot  buy  real  friendship;  it  must  be  earned. 

Money  cannot  buy  a clear  conscience;  square  dealing  is 
the  price  tag  » » 

Money  cannot  buy  the  glow  of  good  health;  right  living 
is  the  secret  » » 

Money  cannot  buy  happiness;  happiness  is  a mental  at- 
titude, and  one  may  be  as  happy  in  a cottage  as  in  a mansion. 

Money  cannot  buy  sunsets,  singing  birds,  and  the  music 
of  the  wind  in  the  trees;  these  are  as  free  as  the  air  wre 
breathe  » » 


Starting  in  the  1930 's,  old  and  worn  paper 
money  has  been  destroyed  by  burning.  Prior 
to  that  time,  however,  it  was  macerated  or 
cut  into  small  pieces  and  then  made  into  a 
pulp  or  mush  with  a solvent. 

This  macerated  currency,  as  it  accumu- 
lated, was  then  taken  to  the  dump,  but 
some  of  it  was  obtained  by  different  ones, 
including  the  National  Souvenir  Co.  of 
Washington,  D.  C. , where  it  was  made  into 
different  souvenir  objects  and  sold. 

There  are  three  different  types  of  money 
pulp  souvenirs.  These  include  postcards, 
nlaques  and  small  standing  objects.  There 
e probably  100  different  items  in  the 
three  catagories , all  of  which  are  scarce. 

John  Peterson,  of  the  Cal-Harbor  Stamp 


Money  cannot  buy  inward  peace;  peace  is  the  result  of  a 
constructive  philosophy  of  life. 

Money  cannot  buy  character;  character  is  what  we  are 
yhen  we  are  alone  with  ourselves  in  the  dark. 
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LIMITED  EDITIONS 


PNC  PRODUCTIONS 


CARL  B.  YOUNGER,  M.D.  ED  McCLUNG 


A GALLERY  OF  AMERICAN  GREATNESS 
CAPTURED  FOREVER  IN  MAGNIFICENT 
BRONZE  AND  SILVER  MEDALS. 


THE  HALL  OF  FAME 
FOR 

GREAT  AMERICANS 
AT 

NEW  YORK  UNIVERS I TY 


The  most  distinguished  series  of  medals 
ever  issued  in  the  United  States .Created 
by  the  foremost  sculptors  of  our  time  and 
faithfully  reproduced  in  metal  by  the 
Medallic  Art  Company  of  New  York . Sixty- two 
out  of  ninety- two  are  now  available. 
DISTRIBUTED  BY: 


THE  COIN  & CURRENCY  INSTITUTE, INC. 
Publ i s hers -Distri bu tors -Manufacturers . 
393  Seventh  Ave.,  New  York,N.Y.  10001 
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Rediscover  Your  Heritage 


Through  Historic 
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Presidential  Art  Medals,  Inc. 

10  W.  National  Road 
Englewood,  Ohio  45322 
Telephone  (513)  836-5145 
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Certified  Coins.. 


Keeping  knowledgeable  collectors  knowl- 
edgeable is  our  job.  We  do  it  through 
continually  updating  the  authoritative 
references  you  know  as  the  "Red  Book", 
"Blue  Book",  "Current  Coins  of  the 
World"  and  others.  All  from  the  world 
of  Whitman  ...  a wonderful  way  for 
you  to  keep  pace. 


Whitman  Hobby  Products  from 

WESTERN  PUBLISHING  COMPANY,  INC. 

Racine  Wisconsin  53404 


99  Company  is  proud  to  Join 
the  happy  family  of  Numismatic 
Literary  Guild  advertisers. 


Our  organization  is  the  founder 
of  the  " Certified  Coin"  context. 
Each  new  coin  issue  is  wedded  to 
a stamp  of  compatible  interest 
and  then  placed  into  an  envelope 
with  a die  cut  symbol.  The  entire 
unit  is  then  postmarked  and  a 
time-date  certification  is  born. 
We  will  be  happy  to  forward  added 
data  for  your  columns. 


99 


Company/ P.O.  Box  99, 


► San  Clemente,  California  92672 


“Creativity..excellence...integrity” 


Artists.  Researchers.  Series  coordina- 
tors. People  to  make  the  dies  and 
people  to  work  the  presses.  Organizers. 
Writers.  Sculptors.  Collector  Service 
people  to  answer  your  letters  and  girls 
to  record  your  change-of-address.  Histo- 
rians. Clean-room  workers.  Executives. 
Packagers.  Inspectors.  Metal  processors. 
Secretaries.  Over  1000  full-time  em- 
ployees of  the  world’s  largest  private 
mint  are  dedicated  to  these  three  prin- 
ciples - creativity  . . . excellence  . . . 
integrity.  Every  day  they  make  sure  that 
the  limited  edition  coins  and  medals 
you  receive  are  high-quality,  historically 
significant,  and  unusually  beautiful. 

Ours  is  a people-oriented  business, 
and  our  rapid  growth  is  based  on  the 


satisfaction  and  support  of  collectors 
like  you.  Therefore,  every  member  of 
our  staff  has  one  primary  purpose:  to 
make  collecting  for  Franklin  Mint  sub- 
scribers extremely  enjoyable,  worth- 
while and  exciting. 

Our  new  multi-million  dollar  world- 
headquarters  in  Franklin  Center,  Pa. 
has  a production  capacity  considerably 
greater  than  that  of  most  foreign  gov- 
ernment mints.  And  we  are  continuing 
to  make  innovations  in  advanced  mint- 
ing technology  to  serve  you  even  better. 

The  Franklin  Mint  is  people  . . . and 
for  the  future,  we  pledge  ourselves  to 
continuing  to  do  everything  possible  to 
make  your  collecting  a satisfying  source 
of  personal  pleasure. 


COME  AND  VISIT  - 
SPECIALLY  CONDUCTED  TOURS 
FOR  COLLECTORS 

We’d  like  you  to  come  and  see  our  new 
facility,  and  to  meet  some  of  the  peo- 
ple involved  in  producing  the  world’s 
finest  medallic  creations.  Our  new 
plant  includes  a glass-enclosed  gallery 
which  will  give  you  a 600-foot-long 
panoramic  view  of  the  many  fascinat- 
ing steps  involved  in  minting.  This 
collector’s  gallery  has  been  designed 
to  present  one  of  the  most  compre- 
hensive views  of  minting  operations 
ever  made  available  to  the  public.  If 
you  intend  to  be  in  the  Philadelphia 
area,  call  for  a reservation  for  one  of 
our  regularly  conducted,  daily  tours. 
Ask  for  Susan  Hilton,  215-459-5800, 
extension  6168. 


THE  FRANKLIN  MINT 

Franklin  Center,  Pa.  19063  (U.S.  Route  I,  just  west  of  Media.  Pa.) 


NClTf  The  Franklin  Mini.  Inc.,  a publicly  owned  corporation  operating  the  world’s  largest  and  foremost  private  mint,  is  not  affiliated  with  the  U.S.  Mint  or  any  other  governmental  agency. 


